Ⅰ. Introduction
Considering the present world we are living now, the emergence of m-commerce is inevitable. Mobile Commerce is an interesting area to research on because of its relative novelty, rapid growth and potential applications (Sadeh, N., 2002) . In the past, had Mobile commerce is such a broad topic and covers a lot of interesting issues. A more specific research can be done in the future considering smart phones and social networking services, which are popular this time.
Our study is organized and discussed as follows: the theoretical background, criteria used for classifying the m-commerce literature, the research methodology used, the analyses and results and lastly, discussion and conclusions of the study.
Ⅱ. Theoretical Background

Definition and Features of Mobile Commerce
The literature gives us many definitions of the term mobile commerce, of which the common to all definitions is that a terminal or mobile device is employed to communicate over a mobile telecommunication network. <Table 3> Similarities and Differences of M-commerce with E-commerce (Choi et al., 2008) of the major differences between m-commerce and e-commerce according to Zhang et al. (2004) .
In another paper by Choi et al., (2008) , the similar and different aspects of m-commerce with e-commerce are summarized in Table 3 .
Mobile commerce and Mobile business
Mobile business is the mobile counterpart to e-business. Typically, it includes m-commerce but also covers internal processes such as production, inventory management, product development, risk management, finance, knowledge management and human resources. Prior to examining the articles gathered, the framework was established based on Varshney and Vetter (2002) and . Table 4 shows the classification scheme. 
Ⅳ. Research Methodology
Ⅴ. Results and Analysis of Classifications
The articles used in this study were analyzed by journal, year of publication, and topic. The details are presented below.
Distribution of Articles by Journal and Year of Publication
Based on the results, 173 m-commerce articles from 17 different journals were gathered online. 
Distribution of Articles by Topic
The distribution of articles by topic is exhibited in The classification of Mobile Commerce Theory and Research is divided into five broad sub-topics.
The heading "M-commerce behavioral issues" After categorizing the articles into topics, the corresponding references were also assigned to each classification and is shown in Table 8 . 
